











AWARD JURY 2013

THOMAS BALS

Professor of Vocational Education,
University of Osnabriick, School of
Educational and Cultural Studies;
Director, Institute for Education
Sciences, Vocational Education,
Training Research and Policy,
Osnabriick, Germany

FRIEDRICH HUBERT ESSER
President, BIBB - Federal
Institute for Vocational
Education and Training,
Bonn, Germany

YORCK SIEVERS
Director, AHK Vocational
Education and Training,
DIHK - Association of
German Chambers of
Industry and Commerce,
Berlin, Germany

THOMAS A. DIPRETE
Professor of Sociology,
Columbia University;

Board Director, CAPSEE (Center
for Analysis of Postsecondary
Education and Employment),
New York, NY, USA

KATHERINE S. NEWMAN
Dean, Krieger School

of Arts and Sciences,
Johns Hopkins University,
Baltimore, MD, USA

RICHARD ZOLLINGER
Vice President for
Learning, Central
Piedmont Community
College,

Charlotte, NC, USA



THE WINNER: Mike Bryan, Bosch Rexroth Corporation

® 32 years as a Bosch associate
e trained 769 trainees to this date
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Rexroth
Bosch Group

Bosch Rexroth Corporation
US Headquarters

14001 South Lakes Drive
Charlotte, NC 28273
www.boschrexroth-us.com

JURY STATEMENTS: When Mike Bryan was asked to design, develop, and start the Fountain Inn Apprentice
Program, he had a vision for the future. He designed the program with a fabrica-

tion shop, machine shop, sign shop, and ensured its support to the engineering co-op
programs. Consequently, the apprentice program is valued as a department thatis a
must-have support group at Bosch Rexroth: It provides trained skilled labor as well as

Mike exemplifies the

. value-added projects for the company's manufacturing groups.
role of a leader in the

apprenticeship move- Mike leads by example. He is a graduate apprentice from the Bosch Charleston appren-
ment by bringing his tice program and he led that program for over 25 years before joining Bosch Rexroth in
fOTCSight and expertise 2008. He brings a level of leadership to the apprentice program that earns him respect

to industries and to from the apprentices, the leadership and manufacturing associates within the plant as

the Community. well as within the educational community.

Mike is actively engaged in growing STEM programs in the areas' schools. He has
volunteered over 300 hours a year for 15 years to improve the educational tools for



tomorrow's workforce. For example, he started a FIRST Robotics team in a small former
cotton industry mill town. The schools in Laurens County School District 55 embraced
the program, and it has grown into additional FIRST teams for the middle and elemen-
tary schools. Mike is also working to improve the classroom academics from Green-
ville Technical College. This includes bringing the class to the Bosch Rexroth campus,
improving the time apprentices spend with their families, and providing a curriculum
targeted to the manufacturing groups' equipment and processes. Mike is also develop-
ing future skilled labor and engineer candidates for Bosch as well as developing Bosch
Rexroth associates for leadership roles as they mentor on the team.

Part of Mike's apprentice program is dedicated to promoting change. He is constantly look-
ing for improvement areas in order to enhance the quality of the training and the graduates.
He recently added a complex project that incorporates the CNC mill, systems thinking, as-
sembly, improvement strategies, and team work. Its main focus is to put the Bosch Produc-
tion System (BPS) principles into practice - and to manage change based on BPS.

Mike is an excellent team player as well as a team leader. During his 32 years with
Bosch and Bosch Rexroth, he has developed strong partnerships within the Bosch
network, educational communities across the state, the FIRST teams, and various levels
of federal, state, and local governments. He is often called on by these partners for sup-
port and to serve as an advisor or mentor.

Mike's vision is the long-term success of these educational areas within Bosch as well
as in the communities Bosch's various facilities are located in. Through his tireless
commitment, he has been able to build teams within the business community to bring
additional assets and resources to schools and he gladly shares the spotlight with those
business leaders. Today, he deserves this spot all to himself. Congratulations to 2013's
GACC Trainer of the Year, Mike Bryan!

The sheer scale of his
work with apprentices
is remarkable and his
extension of these
innovations to middle
schools - especially
in robotics - is very
promising.

He has been an
apprentice himself
and has climbed the
ladder - he knows the
system inside out and
how to improve it.



GERMAN AMERICAN CHAMBERS OF COMMERCE

German American The German American Chambers of Commerce (GACCs) in Atlanta, Chicago, Detroit,
gm §gu:§§fzﬁgf§mhfe Houston, New York, Philadelphia, and San Francisco all work together under the network
of the GACCs. With approximately 2,500 members and an extensive national and inter-
national business network, the GACCs offer a broad spectrum of activities and services.
Other German-American organizations and chapters are affiliated with the GACCs.
Chicago Detroit The Chambers of Commerce abroad (AHKs) are closely connected to the

- Chambers of Industry and Commerce (IHKs) in Germany. The umbrella

- ~ ELE New York organization of the IHKs is the German Association of Chambers of
e _E f\\Philodelphiu Industry and Commerce (DIHK), which speaks for 3.6 million business
.-‘ ‘ RGIT Washington

enterprises in Germany and also coordinates and supports the AHKs.

San Franciscor

The German Chamber Network (AHK) provides experience, connections,
and services worldwide through 120 locations in 80 countries. The service
Houston portfolio of the AHKs is unified worldwide under the brand name DEinternational.

The AHKs cooperate closely with the foreign trade and inward investment agency of the
Federal Republic of Germany - Germany Trade & Invest (GTAI). www.ahk-usa.com

Atlanta

GACCS BOARD OF DIRECTORS

Chairman: Vice Chairman: Vice Chairman:
W. David Braun Caroll H. Neubauer Martin Richenhagen
Partner Chairman & CEO Chairman, President & CEO
Quarles & Brady LLP B. Braun Medical, Inc. AGCO Corporation

Simone Pohl, President & CEO Dietmar Rieg, President & CEO Martina Stellmaszek, President & CEO

GACC Midwest GACC New York GACC South



REPRESENTATIVE OF GERMAN INDUSTRY AND TRADE

The Representative of German Industry and Trade (RGIT) is the Washington, DC liai- R REPRESENTATIVE
son office of the Federation of German Industries (BDI) and the Association of German I 'T of German Industry + Trade
Chambers of Industry and Commerce (DIHK). RGIT's mission is to foster free trade and

a welcoming business environment on both sides of the Atlantic to achieve sustainable

growth, jobs, and innovation for the German-American economic relations. Founded in

1988, RGIT is supported by Germany's Federal Ministry of Economics and Technology

and serves as the voice of German Industry and Trade towards U.S. politics, American

business organizations, and the general public. RGIT is part of the AHK USA network

and cooperates closely with Germany Trade & Invest. www.rgit-usa.com

Dr. Thomas Zielke - President and CEO, Representative of German Industry and Trade
Thomas Zielke was appointed to the position of Representative of German Industry and
Trade (President of RGIT) in January 2011. Since 2013, he also represents the Alexander
von Humboldt Foundation's German Chancellor Fellowship Program in the field of busi-
ness as Program Ambassador in the US. Thomas studied Law and Political Sciences in
Bonn, and upon graduating at the University of Tlibingen in Germany with the title of
Doctor of Jurisprudence he was admitted to practice before the District Court of Dls-
seldorfin 1992. He joined the German Federal Ministry of Economics and Technology
(BMWi) in 1993 where he promoted foreign investment into the new German federal
states (the former East Germany). In 1998 he became the German Delegate to the
Administrative Committee of the EU-SME Multiannual Program in Brussels. From 1997
to 1998 he was appointed as First Secretary in the German Permanent Mission to the
United Nations in New York, Economic Department. From 2002 to 2008 he served at
the German Ministry of Economics and Technology in Berlin as Director of Communica-
tion. In 2009, he became Director of Public Relations and Deputy Representative at RGIT
Washington DC. He has authored a broad range of publications on topics ranging from
trade policy to innovation initiatives and legal basis for airport use.



STRATEGY CONSULTANTS

Roland Berger Roland Berger Strategy Consultants, founded in 1967, is one of the world's leading

Strategy Consultants strategy consultancies. With around 2,700 employees working in 51 offices in 36
countries worldwide, it successfully operates in all major international markets. Roland
Berger Strategy Consultants advises major international industry and service companies
as well as public institutions. Services cover all issues of strategic management - from
strategy alignment and new business models, processes and organizational structures,
to technology strategies.
Roland Berger is an independent partnership owned by around 250 partners. Its global
Competence Centers specialize in specific industries or functional issues. Interdisciplinary
teams are handpicked from these Competence Centers to devise tailor-made solutions.
At Roland Berger, consultants develop customized, creative strategies together with their
clients. Providing support in the implementation phase is particularly important, because
that's how real value for clients is created. The firm's approach is based on the entrepre-
neurial character and individuality of its consultants - "It's character that creates impact.”

SURVEY PRESENTATION: Marc Winterhoff is Senior Partner and head of the North
American Automotive Practice of Roland Berger. Winterhoff
studied electronic engineering and business in Darmstadt, and
started his career in the software industry in the United States. He
then worked for Arthur D. Little for over 11 years, focusing on the
automotive industry. In 2007 he became head of the company's

European automotive business and in 2010 was appointed Global
Head of Automotive. He has worked extensively for most of the leading European pre-
mium and volume car manufacturers on key strategic topics. His functional focus is on
sales and marketing, business model innovation, and future of mobility. He joined Roland
Berger in October 2011 and took over his responsibility for the North American automo-
tive market beginning January 2012. www.rolandberger.us



AGCO is a global leader focused on the design, manufacture

A!g%\I\JEEII:(:)

Your Agriculture Company 210 distribution of agricultural machinery. AGCO supports more

productive farming through a full line of tractors, combines, hay
tools, sprayers, forage equipment, tillage, implements, grain storage and protein produc-
tion systems, as well as related replacement parts. AGCO products are sold through five
core brands, Challenger®, Fendt®, GSI®, Massey Ferguson® and Valtra® and are distributed
globally through 3,150 independent dealers and distributors in more than 140 countries
worldwide.

« COMMERZBANK is a strong universal bank that com-
COMMERZBANK ¢ __

services — with a clear commitment to the German market and Mittelstand enterprises. As

bines financial experience and high-quality advisory

a strategic partner and competent financial services provider, Commerzbank offers private
corporations and the public sector in-depth sector knowledge, wide-ranging product
expertise, and an ability to develop innovative solutions tailored to the requirements of
the individual client.

FESTD FESTO produces pneumatic and electronic components, systems,
\ vea industrial programmable controllers, training programs in industrial
‘ w control technologies. Festo Didactic - Worldwide leader in profes-
sional, industry-oriented qualification solutions for process and factory
automation. Learning Systems: From technology oriented training packages to learning
factories, software, teachware, and fully equipped turnkey learning centers for schools
and universities. Training and Consulting: Approx. 42,000 course participants per year

attend more than 2,900 courses.

AGCO CORPORATION
4205 River Green Parkway
Duluth, GA 30096

Tel: (770) 813-6145
Fax: (770) 813-6158
WWW.agcocorp.com

COMMERZBANK AG
New York Branch

2 World Financial Center
New York, NY 10281

Tel: (212) 266-7200

Fax: (212) 266-7235
www.commerzbank.com

FESTO CORPORATION/
FESTO DIDACTIC

395 Moreland Road
Hauppauge, NY 11788
Tel: (631) 404-3133

Fax: (631) 435-0396
www.festo.com
www.festo-didactic.com



